
 

 
Moved by innovation, driven by people. 

Location: Beijing                       Duration:   6 months  
 
Position:                                                                    Start of internship: 04.2017 
 
 
Are you highly motivated with potential to develop yourself? Do you want to have a 
look under the pot-lid of automotive company? Then we are looking for you! 
 
Your Responsibilities: 
 

• Research of national & regional vehicle recycling relevant legislation 
• Status research regarding end-of-life vehicle recycling market China 
• Preparation & organization of team meeting/discussion 
• Data analyse and result presentation 

 
Our Requirements: 
 

• Current bachelor or master student from renowned university majoring in 
Environmental Engineering/Science or related fields 

• Familiar with MS Office (especially PowerPoint, Excel & Word) 
• High motivation and openness for learning new skills 
• Proactive, team-mined and independent working style 
• Proficient communication skill within an intercultural and international 

organization 
• Language skills: excellent knowledge in Chinese & English, German 

knowledge preferred 
 
What we offer: 
 

• Strong brands, excellent products and image 
• Good management, team work, open communication & feedback 
• Remuneration 150 RMB/day for Bachelor and 180 RMB/day for Master 

students gross 
• International working environment & global network 
• Flexible working hours (in accordance with the internship supervisor) 
• Possible further cooperation on the final thesis (in accordance with the 

supervisor) 
 

 
Join us and become a part of the Volkswagen Family – We are looking forward 
to welcome you on board! 

Please send your CV and motivation letter in English to: 
Internship@volkswagen.com.cn  
with subject “channel name (where you find this internship posting) – applicant name – 
university – applied position” 

 

Company Profile 

Volkswagen Group is one of the earliest 
and most successful international 
automakers in China’s automobile 
industry. The Group has grown together 
with China’s auto industry, overcoming 
many challenges and achieving 
significant growths, during the 30 years’ 
partnership with China.  

The business scope of Volkswagen 
Group in China includes the production, 
sales and services of complete vehicles 
and parts, such as engines and 
transmissions. All of the Group auto 
brands — including Volkswagen, Audi, 
ŠKODA, SEAT, Bentley, Bugatti, 
Lamborghini, Porsche, Ducati, 
Volkswagen Commercial Vehicles, 
Scania and MAN — have a business 
presence in China its subsidiaries. 

Strategy 2018 is guiding us to becoming 
the world’s top employer by 2018, as well 
as China’s most successful, innovative 
and sustainable automaker.  

With the “Ren Wei Ben” (people-oriented) 
strategy, Volkswagen Group China is 
driving to become a truly people oriented 
car company. 

Our Values: 

Respect & Partnership                     
Customer Nearness                                  
Top Performance                                    
Add Values                                
Renewability                             
Responsibility                            
Sustainability                           
Transparency & Openness 
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